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80%

of consumers search online for a local
business at least once per week.
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Usage of Local Apps by Age Group
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Engaging Your Local Audience Online




The Human Bean Huntington /

Barboursville
May 15 - @

#1
Posting Localized

Content

|b Like Q Comment @ Send d) Share
O%14
All comments v

w Deborah P Justice
| really wish you had come to The Village of

South Point

5w Like Reply 10

. & Author

The Human Bean Huntington / Barboursville
Deborah P Justice we tried. Starbucks beat

us out.

4w Like Reply

‘ Deborah P Justice
The Human Bean Huntington /

Barboursville I'm
Sad. | don't like Starbucks

4w Like Reply



Waterfall Posting VS. Localized Posting

The Human Bean - Follow vee ﬁ The Human I;ean of Roseburg oo
e Dec 8, 2023 Q
Mar 10, 2023 - Q .
X . Our barista of the month!!
Sometimes all you need is a warm cup of coffee =
§ Jordan £4... See more

#coffee #thehumanbean

00 48 10 comments 2 shares

O0% 8 1comment 2 shares



73%

increase in engagements when The Human Bean
posted localized content versus waterfall posting.

E theHUMAN _  soci
\/)BEAN Unlock the Secret to Social Media Success Report
<
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Localized Content Idea:
Highlight Local
Employees

co | Follow

- ®® Your Human Bean NOCO Baristas

#hey #explore #humanbeannoco #barista

@ Q ®




Localized Content Idea:

Create a Local
Giveaway

R
€ The Human Bean of Northern Col... ° Q '

Posts About Photos Videos More v

The Human Bean of Northern Colorado
d-Q

SURPRISE STICKER GIVEAWAY

Tomorrow, Thursday 6/20 is the first day of summer, and to
celebrate we are doing a surprise sticker giveaway!

Stop by any Human Bean Northern Colorado location after
12pm on 6/20 and snag a sticker while supplies last!!



Localized Content Idea:

Partner with Local
Schools and
Sports Teams

THEHUMANBEANMCALLEN
Posts

Qv

57 likes

thehumanbeanmcallen Mocha Monday with the RGV Vipers!
@ ¥ = #mochamondays #rgv #vipers #thehumanbean

#coffee #956
3 days ago

thehumanbeanmcallen



Localized Content Idea:

Host a Local Event

THE
RUP CUp qude””

\f YOU NEED A

75 likes

thehumanbeanoflaramie Make sure to bring your fur baby in
tomorrow, Tuesday, for our 1st Annual Pup Cup Parade!
Receive $1 off one drink if you need a pup cup(s) for your
doggy!!!! We'd love to take pictures of them to post to show
how much they love the Human Bean, also! #pupcups

@ Q ®

THEHUMANBEANOFLARAMIE
< Posts

0 thehumanbeanoflaramie

Qv W

41 likes
thehumanbeanoflaramie It's been a great Pup Cup parade
day! We're open until 9:30 so make sure to bring your pet
down for a treat and for you a delicious treat as well!!

#pupcupparade




Get your FREE copy of

The Power of Localization Social Media Report

If you're a typical consumer, you don't need to be
convinced that social media is a powerful channel.
Youre likely to be a frequent user of social media
platforms, and it's a safe guess that you've
encountered and engaged with businesses

on Facebook, Instagram, or TikTok.

of consumers have discovered a new product,
service, or business online.

Scan the QR Code or visit
ww2.meetsoci.com/socialguide/ifa

The Rising Local Relevance of Social Platforms

Perhaps you've even bought something new or tried
out a new restaurant because of a social media
recommendation or post. If so, you're not alone.

research
shows that 97% of consumers have discovered a new
product, service, or business online, most of those
discoveries occurring on social networks.

How often do you discover new products,
services or businesses online?

30%  Frequenty

Sometimes

@ A

! 3% Never

In the world of SEO, we hear a ot these days about
signals. The acronym stands for Expertise, Experience,
Authority, and Trustworthiness — the key factors Google
100ks for when determining whether online content is fikely
to satisfy users seeking information. Those same kind:

of signals define the difference between effective and
ineffective brand content on social networks.

Brands should ask themselves:

Does it meet

Is our content
customer needs?

helpful?

If the answer to all of these questions is *yes,” your social
content s likely to be engaging. Notice we aren't talking
about self promotion. Yes, consumers expect that brands
will promote their products and services, but they expect
2 lot more than that
It all adds up to authenticity and trust — and remember,
of consumers say that trust s critical when
determining which brand they'll do business with.



http://ww2.meetsoci.com/socialguide/ifa

#2
Responding to
Reviews

& The Human Bean

Overview Reviews

- Traveling Advanturez
=) Local Guide - 11 reviews - 125 photos

# % # K K ayearago

Keto? Diabetic? Low carb? Or simply looking for a
fantasmicly (and yes that's a word) awesome new coffee
joint to try, this is the place in Kent to give (or get) a shot.
Of espresso of course! ... More

Response from the owner a year ago

Thank you for providing us with your feedback about
your experience! We're delighted to hear that you
received friendly, attentive service from our baristas!
Customer satisfaction is our top priority and we
encourage you to let us know if there’s anything we
can do to deliver an even better experience the next
time you visit us. Thanks again for taking the time to
leave a review!




The Average Multi-Location Business:

Responds to only 46% of consumer reviews, with negative

reviews having a worrisome 35% response rate.

SOCi
2023 Local Visibility Index (LVI)
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When the business responded to your review, how did you feel about the interaction?

SATISFIED
50% The response met or exceeded my expectations;

| found it helpful and appropriate

SOMEWHAT SATISFIED
41 0 The response was adequate, but there was
Yo

room for improvement

UNSATISFIED
60 The response did not meet my
%o

expectations and was inadequate

® VERY UNSATISFIED
' ' Z 0 The response fell significantly
% below my expetations

SOCi
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98%

of consumers feel that reviews are essential
when making a purchase decision.

Global Newswire / PowerReviews
Survey: The Ever-Growing Power of Reviews




#3
Maintaining
Accurate Business
Information

The Human Bean

Overview Reviews

Directions Save Nearby Send to Share

phone
ORDER ONLINE

Drive-thru chain serving espresso, coffee, tea,
smoothies & kid-friendly beverages.

+/ Drive-through - «/ No-contact delivery

@ 1001 W Round Grove Rd, Lewisville, TX 7506
© opennow A

Friday 5AM-7PM

Saturday 6AM-7PM
Sunday 6AM-6PM
Monday 5AM-7PM
Tuesday 5AM-7PM
Wednesday 5AM-7PM

5AM-7PM

Thursday

& The Human Bean

Overview

Reviews About

Drive-thru chain serving espresso, coffee, tea, smoothies &

kid-friendly beverages.

Accessibility

v Wheelchair accessible
entrance

v Wheelchair accessible
restroom

Service options

v Outdoor seating
v Delivery

v Takeout

Highlights

v Fast service

v Great tea selection

v Wheelchair accessible
parking lot

v Wheelchair accessible
seating

v No-contact delivery

v Drive-through

v Great coffee




The Average Multi-Location Business:

lgnores 92% of customer questions on their

Google Profile.

SOCi
2023 Local Visibility Index (LVI)
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If you were to visit a business whose online profile states that it is open and find
that the business is actually closed, what would be your most likely next?

7%
Give up and go home
47%
9% Look for a similar
business nearby
Leave an online comment
or review complaining
about the issue
14%
Contact the business when
possible to let them know
about the experience 23%
. Visit business at
SOCi another time

2024 Consumer Behavior Index
SO
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WELCOME TO THE CoMARKETING CLOUD

INTELLIGENT MULTI-CHANNEL AUTOMATION

Powered by Genius

SEARCH SOCIAL REVIEWS ADS SURVEYS CHATBOT

SOCi GENIUS

BEST-IN-CLASS Al INTEGRATION, TRAINING & DATA ANALYSIS
ChatGPT, Bard, IBM, Dall-E, etc all trained in your brand voice through proprietary Patent Pending processes

DATA CONSOLIDATION & PROCESSING

(aggregated across channels, networks and locations, structured & filtered for analysis)

SOCi 2024

SOCi Shield

Social / Brand
Compliance

Regulatory
Compliance




FREE RESOURCE
Consumer Behavior Index (CBI)

SEARCH OR SOCIAL? LEARNING YOUR CUSTOMERS’ LOVE LANGUAGE

Which smartphone apps or websites have you used in the last 30 days
e to look up information about local business?
The Findings

Back in the summer of 2022, a Google As we can see, the most
rather use Instagram or TikTok place showing, and the next
than Google when looking for three positions are occupied ",
a place to have lunch. This marked by social apps: Instagram,

a generational transformation in local. TikTok, and Snapchat. Significant - S P

i can the ode or Visit
part, consumers still think of search Apple Maps, Yelp, Bing, and

as the primary local channel, with 64%. DuckDuckGo (which uses

indicating they prefer search engines Apple for local data).

It's when we examine the
Butwhen you look at the breakdown demographic breakdown of
of sites and apps consumers say the results that we begin
theyve used for local research in the to see a full picture of today's
last month, a picture emerges that consumer preferences.
echoes the Google finding.



https://ww2.meetsoci.com/ifa-cbi




